KL R R A1 S Tl B IR s

A Study on the Relationship between Emotion and
Interaction of College Students

£ B

Chen Yu-lin

mE
RRZEEERR AR AE R T - RSB EZ IR - DUR MRS A 5 R R £ 2 B
I o MRIES-O-RIEIUEG SA B FriR (LA IDRE /08T - R —E R HBEE - BEias =52H
B © ABFFEREARTE SER SRR i 2 R BRI A SCE - DURC IR 4 B e B P
7 HETI3006RIERE » A RINAATT AEGR SV A B HH 2 B 4 - T E sk NS AR BB
i PGS AAEIEES SR ANET) TSR ENESE =T R EMANESINER

Abstract

This study focuses on the relationship between a message and the emotional response on a
university fan page, and what emotions are likely to stimulate the fans to participate and share.
According to the S-O-R model and the fan pages provided by the functional classification, we put
forward a set of models to test the relationships between messages, emotions, and interaction.
The sample fan pages in the study were taken from the top twenty universities in the world
with the largest numbers of fans, consisting of all their articles and the corresponding numbers
and content of the corresponding fans, with a total of 13,006 messages. The outcome reveals the
interrelationship between the behavior of fans and the form of information, and the fact that
university institutions with greater numbers of fans are better at using information and emotions to
cause effective interaction and raise comments and shares by fans, thus leading to higher organic
reach.
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